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Ali, Sana. "Women Objectification and Advertisement:An Analysis of Sexually Objectified Portrayal of Women in Television Advertising in Pakistan." Global Media Journal | Peer Review | Articles List, 29 Oct. 2018, www.globalmediajournal.com/open-access/women-objectification-and-advertising-an-analysis-of-sexually-objectified-portrayal-of-women-in-television-advertising-in-pakistan.pdf.

The source summarizes the topic of women objectifications in advertisement. This text is relevant and purposeful in the sense that, it offers a broad understanding on what sexual objectification and depiction of women in media entails as well as some of the major ways through which such phenomenon can be controlled. I intend to use this text in my assignment by applying the knowledge presented by different theorists it presents. Ali applies various styles of literature to reveal how women are depicted in televisions. 

Gras, Patricia, and Salum Mary. "The Objectification of Women with Martha Nussbaum." LITERAL, 2018, p. 1. http://literalmagazine.com/the-objectification-of-women-a-conversation-with-martha-nussbaum/

The source addresses the topic of women objectification in media. The text is relevant and important for the assignment in the sense that, it not only addresses the objectification of women in media, but it also offers a wide concept of what positive and negative objectification entails. Gras and Salum provide various examples of women’s objectifications in the current society. I intend to use this text in my assignment to explore the context the women’s objectification and the roles women play towards their own objectifications. 

Seabrook, Rita C., L. Monique Ward, and Soraya Giaccardi. "Less than human? Media use, objectification of women, and men’s acceptance of sexual aggression." Psychology of violence 9.5 (2019): 536. https://psycnet.apa.org/record/2018-22934-001

The text summarizes the topic of Media application, women’s objectification, as well as men’s approval of sexual abuse. The text is relevant because it documents the link between media application and violence on women. Seabrook, Rita, Monique, and Soraya attempt to determine whether women’s objectification arbitrates the connection linking use of media, and attitudes in addition to supportive behavior of violence towards women. I intend to use this text in my assignment to understand how the use of media relates to forms of women objectification such as violence against women.  

Hucal, Sarah. "Sex sells: The objectification of women in advertising." DW, 1 Feb. 2019, p. 1.

The topic in the text is Sex sells, women’s objectification in advertising." This topic is significant and relevant in that, it shows how photographers such as Helmut Newton have portrayed women as instruments of desire. Hucal uses various examples such as the women’s body to depict how women are treated as mere objects by men majorly as sex objects. She asserts that, as women are used in various forms of advertisements, their bodies become the major point of attraction to men. This reveals that, beauty and body shape play major roles in women’s objectification. I intend to use this text to examine how bodies of women are used as the major attraction point by men. 
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